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AMENDMENTS TO THE CLAIMS 

The listing of claims will replace all prior versions, and listings, of claims in the 
application: 

Listing of Claims: 

1. (Currently Amended) In a ee^pi^g -br oadcast system that includes a program 
provider 1haL distributes broadca sts lo one o r more terminal processing de vices including one or 
more set-to p boxes or other similar pr ocessing devices, wherein the terminal pr ocess ing devices 
compri se a processor and a display device on which video programming from a video provider 
can be displayed, a method for transitioning to a video advertisement by displaying a related 
banner advertisement a t a termin al p rocessing devi ce, the method comprising the acts of: 



streams containing a plurality of real-time video advertisements from a video provider 
which begin at i\ plurality of distinct times; 

generating, at the te rminal processi n g device c omput ing svst e m -on the display 
device, a display screen having an advertisement region in which one or more real-time 
video advertisements are to be displayed; 

determining at the term inal p rocessing devi ce co mpiling sys tem-thai only a tail 
end of a current real-time video advertisement contained within the one or more video 
streams is available, in that a begin time for the current real-time video advertisement has 
passed; 

determining at the terminal pro cessing device com puting system that a next 
real-time video advertisement is not yet available for display based on enhanced content 
received from the video provider, in that a begin time for the next real-time video 
advertise men t has not yet been reached; 

identifying at the te rminal processing devic e computing system —a banner 
advertisement having subject matter that is related to that of at least one of the real-Lime 
video advertisements; 



receiving at the comp 



aemteimi nal processing device one or niore video 
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while wailing for ihc begin time of the next real-time video advertisement, 
j displaying at the terminal [ pr ocessing d evice co mputing sy stem-the banner advertisement 

within the advertisement region; 
| determining al Ihc terminal processing device computi ng-systeHMhal the next 

real-time video advertisement is available for display, in that the begin time for the next 
real-time video advertisement has been reached; and 

at the begin time of the next real-time video advertisement, replacing at the 
j t erminal p rocess ing device computing s ystem-the banner advertisement with the next 

real-time video advertisement. 

2, (Original) A method as recited in claim 1, wherein the display screen comprises 
an electronic program guide. 

3. (Original) A method as recited in claim I, wherein the display screen comprises a 
background region. 

4- (Original) A method as recited in claim 3, wherein at least one of (i) another 
'banner advertisement and (ii) the banner advertisement is displayed in the background region. 

5. (Original) A method as recited in claim 1, wherein the banner advertisement is 
selected from a plurality of banner advertisements, at least two of the plurality of banner 
advertisements deliverable to the processor upon different delivery streams. 

6. (Original) A method as recited in claim 1, wherein the banner advertisement is 
stored locally to the processor. 

7. (Previously Presented) A method as recited in claim 1, wherein the next real-time 
': video advertisement is selcclcd from the plurality of real-time video advertisements, at least two 
: cjf the plurality o.f real-time video advertisements deliverable to the processor upon different 

delivery streams. 
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S. (Previously Presented) A method as recited in claim 7, wherein the processor 
selects the next real-time video advertisement, the processor selecting the next real-time video 
advertisement based upon at least one of (i) demographic information related to the viewer of the 
' display screen and (ii) prior viewing aclivitics of the viewer of the display screen. 



9. (Currently Amended) A method as recited in claim 1, further comprising the act* 

of: 

receiving at t he termin al pro cessing dcvice _at least one video stream comprising 
the plurality of real-time video advertisements, each of the plurality of real-time video 
ad vcrtisei ncnts comprising at least one trigger; and 

analyzing at the terminal processing device t he at least one trigger to identify the 
begin time when Ihc next real-time video advertisement is to be displayed and the subject 
mailer of the video advertisement, 

1 0, (Previously Presented) A method as recited in claim 1 , wherein the displaying act 

comprises: 

identifying the next real-time video advertisement to be displayed; 

identifying the subject matter of the next real-time video advertisement; and 

selecting the banner advertisement having subject matter that is related to the 
subject matter of the next real-time video advertisement from a plurality of banner 
advertisements; and 

displaying the banner advertisement on the display screen. 
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11. (Currently Amended) In a computfof^- broadcast system thai includes a program 
provider that di stributes broadcasts to one or more terminal p rocessing dev ices includiii^.oneor 
moro_gct4o p boxes jgLpthe r sim ilar processing devices, wherein the terminal pmccssi ng,rjeviccs 
compIJ§e.ft processor aii<l a display device on which video programming from a video provider 
can be displayed, a method for displaying video advertising content at a terminal proce§^iig 
devtceto a viewer by way of the display device, the method comprising the acts of: 

receiving at the gompmin<^^^ processin g device one or more video 

streams from a video provider containing a plurality of video advertisements; 

receiving at the comp uting sys te mterminal processing device at least one trigger 
from a first video stream communicating with the processor, the at least one trigger 
defining a begin lime when a first video advertisement in the first video stream is to be 
displayed, on the display device, within an advertisement region of a display screen; 

determining at the eompntin g svste m terminal processing devic e that the first 
video advertisement is not yet available for display; 

identifying at the computi ng pyst e m tcrmiii al processing de vice a first banner 
advertisement having subject matter that is related to that of the first video advertisement; 

displaying at the comp uting flvato m tcrmirial processing device the firs! banner 
advertisement within the advertisement region of the display device; 

analyzing at the eomftBtring-syste mtenninal processin g device the at least one 
trigger to identify the begin time when the first video advertisement is to be displayed; 

determining ac the compu ting aystem lcrmin al processing device that the begin 
time when first video advertisement is to be displayed has been reached; 

determining at the sa^wtittg-systemtc miinal processing device that the first 
video advertisement is available for display; and 

upon determining that both the begin time has been reached and determining that 
the first video advertisement is available for display, transitioning at the e omputing 
syatemtcrnnnal processing devic e between the first banner advertisement and the first 
video advertisement to display the first video advertisement within the advertisement 
region. 
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12. (Original) A method as recited in claim 11, wherein the act of displaying 
composes the acts of: 

retrieving the display screen comprising an advertisement box; and 
retrieving the fust banner advertisement and displaying the first banner 
advertisement within the advertisement box. 

13. (Original) A method as recited in claim 12, wherein the act of transitioning 
comprises ihe acts of: 

ceasing displaying the first banner advertisement within the advertisement box; 

and 

upon ceasing displaying the first banner advertisement, displaying the video 
advertising content within ihe advertisement box. 

14. (Original) A method as recited in claim 11, wherein the first video advertisement 
comprises video advertising content and at least one trigger 

i, 

15. (Previously Presented) A method as recited in claim 14, wherein, the video 
advertising content comprises at least one package, the at least one package comprising at least 
one of (i) a source identifier defining where the processor is capable of retrieving the video 
advertising content and (ii) u data file containing the video advertising content. 

16. (Currenlly Amended) A method as recited in claim 11, further comprising the 

acts of: 

j analyzing at the comp uting fivstom tenninal processing device a plurality of video 

advertisements deliverable upon the first video stream, each of the plurality of video 
advertisements comprising a video content identifier defining the type of video 
advertising content associated with the video advertisement; 

j . identifying at the computing -systemterminal processing device at least one viewer 

• • ' preference of "die viewer, the at least one preference defining which type of video 

advertising content a viewer is more likely to watch than other types of video advertising 
content; and 
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retrieving at the ^i^ivtiftg-^ytitemte nriinal processing devic e the first video 
advertisement in compliance with the at least one viewer preference. 

17. (Currently Amended) A method as recited in claim 11, further comprising the 

acls of: 

analyzing a* Iho *^mpu4Bg^stefflte iiTiinal proces s ing device a delivery schedule 
defining at least one of (i) a lime, and (ii) a day for delivering the first video 
advertisement to the display device; 

in response to analyzing the delivery schedule, identifying at the compu ting 
systemtgnninal processing d e vice a currently viewable video advertisement on the first 
video stream, the currently viewable video advertisement comprising a start time and a 
stop time; and 

identifying at the co fflytrtrng gycte mter minal processing device the first video 
advertisement from the first video stream, the first video advertisement being the next 
available video advertisement viewable after the stop time of the currently viewable 
video advertisement. 

18. (Currently Amended) A method as recited in claim 11, further comprising the 

ads of: 

analyzing at the eomputin g systo m terminal proc essin g device the first video 
advertisement, the first video advertisement comprising a stop trigger configured to 
identify the time when the video advertisement content is to cease being displayed upon 
the display device and a plurality of other triggers; 

tracking at the c^^Httmg^ystemtermi nal processing devi ce the plurality of other 
triggers to identify the time remaining from the current time until the stop trigger is to be 
received by the processor; and 

upon receiving the stop trigger, transitioning at the computing -system^nninaj 
proccssiny.dcvke between the first video advertisement and another advertisement. 

19. (Original) A method as recited in claim 18, wherein die another advertisement is 
selected from the group consisting of (i) a video advertisement and (ii) a banner advertisement. 
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20. (Currently Amended) A method as recited in claim 18, further comprising the 

ucts of: 

identifying at the r^w^^systemternMn al processin g device a second video 
advertisement from a second video stream communicating with the processor, the second 
video advertisement comprising video advertising content and at least one trigger, and 

in response to receiving the slop trigger, transitioning at the eeniptrimg 
system te rm mal proc essing d evice helwccn a second banner advertisement and the 
ndvorli&ing content of the second video advertisement to display the video advertising 
content to the viewer. 
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21. (Currently Amended) A computer product for implementing, in a computing 
b£oj)dcasUy&lcni thai includes ajBEaSEgaa provid er that distributes broadcasts to one or mor e 
j^.m^^ more _s clrtop_b,Qxes or other similar processing 

cjoviccf^v^ processor and a display device on 

which television programming can be displayed, a method for displaying video advertising 
ppment from a video provider at a terminal p ro cessing de vice to a viewer, the video advertising 
content selectable from at least one video advertisement content deliverable upon at least one 
video stream, the computer program product comprising: 

a computer readable medium carrying computer-executable instructions for 
implementing the method, wherein the computer-executable instructions comprise: 

program code means for receiving at the eemputmg- -svsteffllerminal 
processing d evice one or more video streams from a video provider containing a 
plurality of video advertisements; 

program code means for receiving at the computing Gysl e m tcrmi nat 
processin g devi ce a first video advertisement from a first video slream of the at 
least one video slream communicating with the processor, the first video 
advertisement comprising video advertising content and at least one trigger 
defining time information regarding the video advertising content; 

program code means for generating at the eempatittg- system ! emiinal 
pr ocessing devi ce, on the display device, a display screen having an 
advertisement region in which the video advertising content is to be displayed; 

program code means for analyzing at the computing sy stemtenninal 
processin g device the lime information of the at least one trigger to identify a 
begin rime when the video advertising content is to be displayed upon a display 
device within an advertisement region of a display screen; 

program code means for determining al the comput ing svntem tcrmi nal 
pr ocessing dev ice that the video advertising content is not yet available for 
display; 

.!' program code means for identifying at the e&mpiiting--svste ffllerminal 

i 

! ; p roces sing device a first banner advertisement; 
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program code means for displaying at the cem^ng«-^ys^temiipal 
processing device tlic first banner advertisement within the advertisement region 



of the display device ; 

program code means for determining at the eeffl^mkig-^yst^^tenninal 
p rocess in g devic e that the begin lime when the video advertising content is to be 
displayed has been reached; 

program code means for determining at the eefflp^v&-syatefflt^rminal 
p rocessi ng device that the video advertising content is available for display; and 

program code means for transitioning at the co mputing systemtegojiial 
pr ocessin g device between the first banner advertisement and the advertising 
content of ihe first video advertisement, in response to analyzing the trigger, 
determining that the begin time when the video advertising content is to be 
displayed has been reached, and determining that the video advertising content is 
available for display, in order to display the first video advertising content within 
the advertisement regionffj]. 



22. (Original) A computer product as recited in claim 21, wherein the first banner 
advertisement comprises advertising content and a banner content identifier. 

23. (Original) A computer product as recited in claim 21, wherein the first video 
advertisement comprises at least one announcement and at least one package, the at least one 
announcement notifying the processor of the availability of the first video advertisement. 

24. (Original) A computer program product as recited in claim 21 , wherein the video 
advertising content is defined by at least one package, the at least one package comprising at 
least one of (i) an identifier defining a source from which the video advertising content is 
receivable and (ii) a data file containing the video advertising content. 

25. (Original) A computer product as recited in claim 21, wherein the program code 
means for displaying comprises: 
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program code means for retrieving a display screen comprising al least one 
] advertisement box; and 

program code means for retrieving the first banner advertisement and displaying 
the first banner advertisement within one of the at least one advertisement box. 

26. (Original) A computer product as recited in claim 25, wherein the program code 
means for transitioning comprises when the first banner advertisement is not displayed within the 
at least one advertisement box, program code means for displaying the video advertising content 

i !/ within Ihc at least one advertisement box. 

i 

27. (Currently Amended) A computer product as recited in claim 21, wherein the 
; program code means for retrieving comprises: 

program code means for analyzing at the computing syste fflterminal proe essins 
device the at least one video advertisement deliverable upon at least one video stream, 
each of the at least one video advertisement comprising a video content identifier 
defining the typo of video advertising content associated with the video advertisement; 

program code means for identifying at the eemp^^-syae mterrninal processin g 
device at least one viewer preference of the viewer, the at least one preference defining 
which type of video advertising content a viewer is more likely to watch than other types 
of video advertising content; and 

program code means for retrieving at the eemputing-svsteffl terminal processi ng 
device the first video advertisement in compliance with the at least one viewer 
preference. 

28. (Currently Amended) A computer product as recited in claim 21, further 
comprising: 

program code means for analyzing at the computin g syatoro terminal process ing 
device data representative of a schedule for the delivery of the first video advertisement 
lo the display device, the schedule being accessible by the processor; 

in response to ;maly/ing the data, program code means for identifying at llic 
j &omi>ulina-svfrtemtermi nal processing dev ice a currently viewable video advertisement 
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on the first video stream, the currently viewable video advertisement comprising a start 
time »ml a stop lime defined by at least one trigger; and 

program code means Tor identifying at the ceffiptrt^systeffllenninnl processing 
device the first video advertisement from the first video stream, the first video being the 



advertisement. 

29- (Currently Amended) A computer product as recited in claim 21, further 



program code means for analyzing at the eere^ti^-syst ^^ 
devi ce the first video advertisement to identify a stop trigger identifying the lime when 
the video advertisement content is to cease being displayed upon the display device; 

program code means for tracking at the imputin g svol e m tcrm ina l processing 
devic e the first video advertisement deliverable to the processor to identify the amount of 
lime remaining until the stop trigger is to be received by the processor; and 

upon receiving tho stop trigger program code means for transitioning at the 
eompiUing systemt ermtnal proc essin g device between the first video advertisement and a 
second banner ndvortisctnent to display the second banner advertisement to the viewer. 

30. (Previously Presented) A computer product as recited in claim 29, wherein the 
program code means for tracking comprises: 

program code means for identifying a plurality of intermediate triggers within the 
first video advertisement, the plurality of intermediate triggers defining a plurality oftime 
segments of the first video advertisement; and 

program code means for tracking the plurality oftime segments to determine the 
number of time segments remaining to be played to the viewer. 



next available video advertisement after the stop time of the currently viewable video 



comprising: 
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31, (Currently Amended) A computer product as recited in claim 29, further 
comprising: 

in response to identi fying the stop trigger, program code means Tor identifying at 



second video stream communicating with the processor, the second video advertisement 
comprising video .advertising content and at least one trigger; and 

in response to receiving the stop trigger, program codo means for transitioning at 
the -fiyd^termmal processing device between the second banner 

advertisement and the advertising content of the second video advertisement to display 
the video advertising content to the viewer. 



Ihu rt\mp»ting^ysteitt^ processin g device a second video advertisement from a 
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32. (Currently Amended) In a cemfHi^LHg -broadca sLsystem that includes a program 
propter fegfifiS includ i ng one or 
mono spy^ wherein the terminal T^roccssmiLilgYlgps 

coj^nusca processor and a display device on which video programming from a video provider 
can bo displayed, a method for targeliug a viewer with video advertising content based upon the 
viewers preferences, the method comprising the acts of: 

receiving at the coi^pttti^ &vste mtcnnin a l processin g device one or more video 
streams containing a plurality of video advertisements; 

retrieving at the ra>mpt^n*^ystem terminal processing devic e preference data 
from a dala source, the preference data representing viewing selections of the viewer; 

identifying at the GompH^m^&ystemt crminal processing device a plurality of video 
advertisements deliverable to the processor by a plurality of video streams, each video 
udvuitisenicnt of the plurality of video advertisements comprising video advertising 
content, at least one trigger, and a video content identifier, 

analyzing at the c omput ing syste mterminal processing device each of the plurality 
of video streams to identify at least one video advertisement of the plurality of video 
advertisements in compliance with the preference data based on the video content 
idem i Tier of the at least one video advertisement; 

generating at the rai^ting-systeffl lenmnal proc e ssing device a display screen 
having an advertisement region in which the at least one video advertisement is to be 
displayed; 

determining at the compu ting a y slemtcrniinal processing devic e that the at least 
one video advertisement is not yet available for display ; 

identifying at Iho compu4iag-system tcrminal processing devic e a first banner 
advertisement in compliance with the preference data; 

while waiting for the at least one video advertisement to become available, 
displaying at the eefwf^tm^svstemte nninal processing d evice the first banner 
advertisement within the advertisement region of the display device; 

analyzing at the computin g Gvato m terminal process in g device the at least one 
trigger to identify a begin time when the at least one video advertisement is to be 
displayed; 
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determining at the e^^uting-^emtej^ device that the begin 

time when the at least one video advertisement is to he display has been reached; 

determining at the *^™tn^y^^ processing device that the at least 

one video advertisement is available for display; and 

in response to analyzing the video content identifier of the at least one video 
advertisement, analyzing at the ^^^t»>gM^^tcmiinal processing device the at least 
one trigger to identify the begin time, determining that the begin time has been reached, 
and determining that the at least one video advertisement is available for display, 
transitioning between the first banner advertisement and the least one video 
advertisement in order to display the at least one video advertisement when the at least 
one video advertisement is available for display. 

33. (Original) A method as recited in claim 32, wherein the data source is at least one 
of (i) a data source local to the processor and (ii) a data source remote to the processor. 

34. (Original) A method as recited in claim 32, wherein the preference data is 
defined by al least one of (i) the viewer's prior viewing activities and (ii) demographic 
information relating to the viewer. 

35. (Original) A method as recited in claim 32, wherein the first banner 
advertisement comprises banner advertisement content and at least one identifier of banner 
advertisement type. 

36. (Original) A method as recited in claim 32, wherein the act oT displaying a first 
banner advertisement comprises the acts of: 

retrieving a display screen, the display screen comprising an advertisement box; 

and 

retrieving the first banner advertisement and displaying the first banner 
advertisement within the advertisement box. 
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37. (Original) A method as recited in claim 36, wherein retrieving the display screen 
comprises retrieving the display screen from at least one of (i) a mass storage device in 
communication with the processor and (ii) a remote source. 

38. (Original) A method as recited in claim 32, wherein each of the plurality of video 
streams is an MPEG stream, 

39. (Original) A method as recited in claim 32, wherein each of the plurality of video 
streams comprises at least one of (i) an MPBG stream and (ii) a data stream. 

40. (Original) A method as recited in claim 32, wherein each video advertisement 
comprises at least one of(i) zero or more triggers, (it) one or more announcements, and (iii) one 
or more packages. 

41 . (Original) A method as recited in claim 40, wherein the act of analyzing each of 
the plurality of video streams comprises the act of analyzing each video content identifier to 
identity tho.se video advertisements having a video content identifier that complies with the 
prefei ei ice data. 

42. (Currently Amended) A method as recited in claim 32, further comprising the 



in response to transitioning between the first banner advertisement and the at least 
one video advertisement, identifying at the eomprtmgH^twitci^ device 
a second banner advertisement having a banner content identifier in compliance with the 
preference data; 



advertisement having a video content identifier in compliance with the preference data; 
and 

in response to identifying the second banner advertisement and the second video 
advertisement preparing at the ^ mputing -systemter minal proccssina device to transition 
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acts of: 



identifying at the oompirtin g nvntom tcrminal processing device a second video 
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from the first video advertisement to the second banner advertisement and from the 
second hnnncr advertisement to the second video advertisement. 
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43, (Currently Amended) A method as recited in claim 1, wherein replacing al the 
| compu1mg-&y^^ tlie banner advertisement with the next real-time 

video advertisement comprises replacing the banner advertisement with stored video, which was 
stored after being received from the video provider. 

44, (CiirrcnLly Amended) A melhod as recited in claim 1, wherein replacing at the 
j ooni^rting-Ly^envtcrmiiial process ing device the banner advertisement with the next real-time 

video advertisement comprises replacing the banner advertisement with a video advertisement as 
il is delivered via one or more data streams. 

45, (Mew) A method as recited i n claim 1, wherein the terminal processin g device is 
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